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If there's one material that defines 
modem lite more than any other, 
jt is plastic; present from the 
mome we're born in newborn 
stool, 'n product packaging, in the 
soil beneath our feet and the air 
we breathe. 

Hard as it is to imagine, it was 
not always thus - and doesn't 'have 
to remain this way, argues Judith 
Enck in her new book: The Problem 
with Plastics. 

PLASTICS EVERYWHERE, AND THE 
MYTH THAT MADE IT POSSIBLE 

"Half of all plastic ever produced 
was since 2007, the year the 
fPhol1e debuted," Enck told APP in 
an interview. 

"We have a fighting chance to 
reduce plastics because it's very 
much a contemporary issue." 

Enck, a former senior environment 
official during the time Barack 
Obama was US president, is clear­
eyed about the challenges posed 
DY the "rabidly anti-environmental" 
President Donald Trump. 

Last year, the administration helped 
derail a global plastics treaty and 
reversed a phase-out of single-use 
plastics in national parks. 

Nevertheless, she sees momentum 
building at the state and local levels 
- hailing, for example, New Jersey's 
"Skip the Stuff" law enacted this 
week, which requires restaurants 
to provide single-use mtlery only 
upon request, a measure shown to 
Significantly reduce waste. 

'MYTH' OF PLASTIC RECYCLING' 
Enck's book traces the history of 
plastic from its earliest incarnation 
in 1909, when Belgian chemist Leo 
Baekeland invented Bakelite, through 
the "myth" of plastic recycling 
promoted by industry from the mid-
20th century onward. 

Along the way, Enck argues 
that responsibility for the crisis 
has been systematically shifted 
onto consumers, even as plastic 
production continues to soar. 

"In the United States, only 5 to 
6% of plastics actually get recycled," 
she notes. Unlike metal, paper or 

glass, consumer plastics are made 
up of thousands of different types, 
or polymers, making large-scale 
recycling economically unviable. 

Early advertising campaigns helped 
popularise terms like "litterbug;" 
while today the focus has shifted to 
"chemical recycling," promoted by 
industry as a way to break plastics 
down into their basic building blocks. 

"Dig deeper though, and this too 
is a "false solution," Enck said. A 
report by the Beyond Plastics non­
profit shp leads found just 11 such 
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c Around 33 billion pounds of 
plastic enter the ocean every 
year, the equivalent of two larqe 
garbage trucks flJled with plastic 
being dumped Into the ocean 
every minute - Judith Enck. 
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facilities handling about 1 % of US 
plastic waste - three of which have 
since shut down. 

Micro-plastics, along with Ultra-tiny 
nano-plastics, can kill or severely 
sicken marine life before entering the 
food web and ultimately ending up 
on our plates. 

CURRENT RESEARCH 
Research into the health effects is 
ongoing, and some findings are 
contested. But a 2024 study found that 
people with microplastics in their heart 
arteries face an increased risk of heart 
attack, stroke and premature death, 

For those living in the shadow of the 

expanding petrochemical industry, 
the impacts of toxic emissions have 
long been felt. Nowhere is this more 
evident than Louisiana's "Cancer 
Alley" where cancer rates are seven 
times the national average. 

"Our zip code is dictating Qur 
health, and plastics therefore are a 
major environmental justice issue, 
because these are communities of 
color and low-income communities," 
Encksaid. 

NO TO SHAMING 
The recent surge in plastic 
prodUction, she argues, is driven by a 
"glut" of gas generated since the mid 
2000s by the hydraulic fracturing 
industry, which has sought new 
markets for its product even as it 
fuels climate change. 

It may be easy to lose hope, but 
Enck says it is not too late to make 
a difference - pointing to a two-fold 
approach that combines personal 
action with coltective pressure. Her 
book is replete with advice on how 
to organise, lobby local governments 
and advance model legislation. 

While Enck would prefer consumers 
shop at stores that sell toiletry refills, 
ditch plastic coffee pods and take 
other steps, she acknowledges that 
such choices are not yet realistic for 
many people. 

"I am not into plastic shaming," she 
said. "We don't have a lot of choice 
when we go to the supermarket, so 
you do the best you can. But what we 
really need is systemic change - and 
what I mean by that is'new laws that 
require less plastic." 
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Macron squares up to Trump in rebel shades at macho Davos gathering 
PARIS 

Top Gun orTetminator? French 
President ~anuel Macron's 
sporting aviator shades at 
Davos nus week tickled the 
press and inspired viral memes 
onIirie, while prompting a 

rge in visitors to the eyewear 
orand's website. 

Macron, speaking at the World 
Economic Forum on Tuesday, 
wore sunglasses on stage due to 
a broken blood vessel that has 
left him with a bloodshot eye 
since last week, according to the 
Elysee's chief physician. 

While the French president 
stood up for European 
sovereignty and blasted 
"unacceptable" threats by his 

US counterpart Donald Trump 
to impose tariffs on countries 
opposed to his plans to seize 
Greenland, it was Macron's 
flashy blue sunglasses that 
grabbed much of the attention. 

PUBLIC COMMENTARIES 
"Top Gun or Terminator?", 
read a headline in Le Parisien 
daily, bighlightiJlg the viral 
commentary which ranged 
from memes photoshopping 
laser beams shooting from 
Macron's eyes to his face on the 
Miami Vice film poster. 

Other images 
social media 
showed Macron 
playing the rebel 
Maverick from 

the Top Gun franchise, 
whilefucingoff to 
Donald Trump: 

"These sunglasses 
were unintentionally 
a very fitting visual 
vocabulary for the 
message he wanted 
to convey," said 
communications 

professor Philippe 
Morea u - C hev ro Ie t 
at Paris' Sciences 

Po university. 
"It gave a 

Hollywood-style 
dimension 
.- cool and 

masculine at 
once - that 
answered 

President Trump." 
Trump mocked the look, 

stating: "I watched him 
yesterday with those beautiful 
sunglasses. What the hell 
happened?" 

"But I watched him sort of 
be tough," Trump added, after 
Macron said France rejected 
"bullies". 

The UK's Telegraphnewspaper 
published the headline: "Can 
Macron's sunglasses save the 
West?", in an analysis of the 
heated and divisive tone taken 
by largely male world leaders 
at the summit 

"Testosterone is the primary 
currency in Davos this year, 
and the French president's 
aviators have placed him at the 

top of the- pecking order," the 
Telegraph wrote. 
The hype surrounding 

Macron's look led to a surge in 
traffic to the French eyewear 
maker Henry Jullien's website, 
causing it to crash. 

"Our eShop website is 
experiencing an exceptional 
volume of visits and enquiries" 
following the "significant 
visibility" given to the sunglasses 
by Macron, said a notice on 
the brand's website. 

It added that it had launched 
a "temporary page" featuring 
solely the 'Pacific' model worn 
by Macron, "to ensure stable 
and secure access for everyone". 
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