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LOCAL FARMERS TO ACCESS GLOBAL MARKETS THROUGH DEAL 

The Grain Council of Uganda 
(TGCU) and Kenya's Africa 
Mega Agricorp PLC (AMAC 
COMEX) have signed an 
agreement to market Ugandan 
farmers' produce in regional 
and international markets 

UGANDA, KENYA ENTITIES PARTNER 
dries and processes over 
10,000 metric tonnes of grain 
per hour with a storage 
capacity of 1,000,000 metric 
tonnes. The country produces 
over 5,000,000 metric tonnes 
of maize and 1,000,000 metric 
tonnes of beans per year," 

with an aim of improving their 
return on investment. 

TO EMPOWER GRAIN PRODUCERS _ Mwanje said. 

The memorandum of 
understanding included 
agreements for local farmers 
to gain qccess to global 
market access, Warehouse 
Receipt System (WRS), instant 
post -delivery financing, trade 
insurance and finance, as 
well as integrated logistics 
networks. 

At an event held at the 
Kampala Serena Hotel on 
Thursday, Moses Kuria, the 
chairperson of Invest Africa 
FZCO, affirmed that with the 
partnership now in place, the 
challenges Ugandan farmers 
faced in the market will 
greatly reduce. 

BENiEN THE UNES 
o With the formalisation 
of the market for farm 
produce, banks will now 
only ask for the working 
history of the firm with 
AMAC COMEX for one to 
access money from them. 

The platform integrates 
a live commodity trading 
exchange with WRS 
infrastructure, post-delivery 
financing, trade insurance, 
trade finance and end-to-end 
logistics, giving agricultural 
market participants access to 
a complete, technology-driven 
trade ecosystem through a 

PHOTO BY DAVID LUKIIZA OPPORTUNITIES FOR FARMERS 
With TGCU having over 
220 farming entity members 
dotted all over the country, 
Mwanje said the partnership 
has come at the right time 
for Ugandan farmers to 
fully embrace, with reliable, 
assured and structured 
markets expected moving 
forward. 

For Narcis Tumushabe, who 
owns a grain facility, going 
to the bank to access funds 
and being told to produce 
evidence of previous contracts 
of suppliers was a tall order, 
as it was hard due to the 
documentation incapabilities. 

Timothy Okanya, the head 
of corporate banking at KCB 
Bank Uganda, said with the 
formalisation of the market 

"Uganda is the food basket 
in our East African region. 
Kenya is the technology 
powerhouse in the region. It is 
time for us to use technology 
to. access global markets," he 
suggested. 

single interface. . 
Kuria said eventually, when 

Mwanje (seated, left) and Ng'etich (seated, second-left) signing the agreement on 
Ugandan grain marketing on AMAC COMEX at the Kampala Serena Hotel on Thursday 

for farm produce, banks will 
now only ask for the working 
history of the firm with AMAC 
COMEX for one to access 
money from them. AMAC CbMEX is a 

commodities exchange 
platform built to coruiect 
agricultural producers, co­
operatives and traders across 
the continent. It has domestic, 
regional and global markets. 

. farmers "who are the least 
rewarded in the value chain" 
get value for their produce, 
regional challenges, such as 
unemployment and poverty, 
will be greatly reduced. 

it to countries struggling,with 
an insufficiency of locally 
available foods and are willing 
to buy. 

worldwide, which Ugandan 
farmers can take advantage of. 

reiterated that Uganda 
produces plenty of agricultural 
produce, adding that the 
initiative of creating better 
value and better markets will 
greatly improve the economic 
welfare of Ugandan farmers. 

Abraham Ng'etich, the chief 
executive officer of AMAC 
COMEX, revealed that 

'We have recently secured 
one in Dubai, which is one 
of the rich export hubs for 
Uganda," he said. .. With Uganda having the 

food, Kuria expressed the 
need for Uganda to provide the firm has market bases 

Robert Mwanje, the 
chairperson ofTGCU, "Annually, Uganda cleans, 

"Previously, we lent to 
farmers and on reaching their 
storage facilities, there was 
nothing to show. It became a 
high-risk venture lending to 
them," he said. 

... y' .. ~I!y'~.!~~~.~.~~~~~ .......... .... .. ..... . 
MTN Uganda has unveiled 25 
community projects set to benefit 
from a sh500m funding boost under 
the third phase of its Changemakers 
Initiative, opening new opportunities 
for improving the socio-economic 
welfare of Ugandans. 

The selected projects, drawn from 
over 1,800 applications nationwide, 
will each receive up to sh20m 
through the MTN Foundation to 
implement interventions in economic 
empowerment, education, health, 
environmental protection anti water 
and sanitation. 
·The announcement, made Ll 

Nakasongola district last week, 
signals a significant expansit.n of 
community-led solutions tar,~ting 
some of Uganda's most pressing 
socio-economic challenges. 

Speaking at the awards ceremony 
on Tuesday, MTN Foundation 
trustee Allen Kagina said the 
initiative is designed to amplify 
the impact of individuals and 
organisations already working to 
transform their communities. 

"We are inspired by people who 
are already making a difference. 
Our role is to support them so they 
can extend that impact to more 
Ugandans," she explained. 

Among the beneficiaries is the 

TN injects sh500m in 25 community IivelihOQ(l projects 

Kaglna (foreground, second-left) sewing with a machIne donated 
by MTN at the new facility, Mlgyera, Nakasonqola, on Tuesday . 
Migyera Women Centre of Influence, 
a community initiative under the 
Seventh-Day Adventist Church, 
which received sewing machines and 
fabric worth sh2om. 

The support is expected to scale up 
its vocational training programme, 
equipping women, including 
vulnerable groups, with tailoring and 
entrepreneurship skills. 

The project co-ordinator, Margaret 
Katongole, said the funding presents 
a turning point for the centre's 
outreach. 

"This support will enable us to 
train more women and empower 
them with skills to earn a living and 
support their families," she said. 

Local leaders have also welcomed 
the initiative, desCribing it as a 

5T AT~IDE PROJECTS 
Across regions, the funded 
projects reflect a wide spectrum 
of community needs. In Kampala, 
initiatives include support f{)r 
vocational training. inclusive 
education through assistive 
technologies and healthcare 
equipment such as wheelchairs. 

In the greater central region, 
projects will focus 'on water 
access, school infrastructure and 
youth enterprise development. 

catalyst for inclusive growth. 
The Nakasongola district 

chairperson, Lt (rtd) Samuel Kigula 
Sam, said such commUnity-driven 
investments are critical in addressing 
unemployment, particularly among 
women and youth. 

"This programme creates real 
opportunities at the grassroots 
and supports sustainable local 
development, H he said. 

Since its inception, the 
Changemakers Initiative has funded 
more than 50 projects with a total 

In western Uganda. health ' 
facility upgrades, beekeeping 
initiatives and water harvesting 
systems will benefit from the ' 
initiative. 

Eastern and northern regions 
will see investments in school 
facilities, agricultural projects. 
clean water access and women 
empowerment initiatives, 
including the production of 
reusable sanitary pads. 

investment of shIb, reaching over 
235,000 people nationwide. 

Officials say the programme is 
increasingly becoming a key platform 
for unlocking local innovation and 
accelerating inclusive development, 
particularly in underserved 
communities. 

By backing community-driven 
ideas with financial and technical 
support, MTN Uganda is pOSitioning .,~ 
the initiative as a model for private 
sector participation in national 
development. 
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